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1. Nation as Brands - Value and Strength

India stands at 7t rank in most Valuable Nation Brands

6 CHART OF THE weEK

The World’s Most Valuable Nation Brands

The United States has the world’s most valuable brand, but China is hot on its heels
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using a five step method: Brand Strength Index (BSI) score. for each country. rate is calculated. net present value.
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‘\ China is closing the gap behind long-standing
leader the U.S., with a 10% jump in a single year.
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Tokyo just around t_he corner, U.A_E. {=)
Japan recorded solid growth
in brand value and strength.
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Source: Brand Finance - National Brands 2019 Report, Visualcapitalist.com



2. Rise of the Formal Financial System

Credit Card payments have shown the maximum 62 1x jump in the past decade

Major jump
The formal financial system has grown rapidly over thhe past
decade, particularly after demonetization and the populariza-

tion of retail-centric products like mutual Tunds. Here is how
various industries have srown in size over thhe past decade
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Start data for FY 12, end data for FY19; Source: RBEI

TStart data for FY12, end data as of FY 20 till Novemiber 2019; Source: NPS Trust

*Jotral premium underwritten, excluding personal accident and travel insurance business;
Source: Ircdai Annual report, as of March 2010 and as of March 2019

*“From March 2070 to November 2019; Source: Association of Mutual Funds in India
STotal premium underwritten; Source: Ircdail annual report, 2010 and 2019

SStart data for CY2010, end data CY 2019 (Sept-Dec 2019 estimated); Source: Liases Foras

SANTOSH SHARMA/MINT Source: Mint research

Source: RBI, Mint Research



3. Chinese Financing is Fuelling Glolbal Megaprojects

Africa seems to be the biggest beneficiary of Chinese Financing

Source: AidData



4. Lending o Millennials

Millennials in India borrowed largely for Paying Bills, Weddings and Medical Expenses

Why miliennials borrowed in 2019

Payment of bills was the top reason for Indian millennials to take loans in
2019. Bengaluru had the highest number of millennial borrowers.
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5. US Banks Vs. European Banks

US banks have higher valuations and ROE than their European peers

| US banks have significantly I American banks also have

higher valuations than those higher returns on equity
in Europe 2019 @US © European
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6. Apple Still Fresh!

Apple’s earphones now generate revenues almost equivalent to corporations like Uber

AIRPODS REVENUE vs. TOP TECH COMPANIES (TTM)
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/. Where the Burger is Expensive

A good indicator of the PPP of a country
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Where is The World’s Most Expensive Big Mac in Last 10 Years?
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8. Global Clothing Trade

India with in-house cotton advantage can improve its market share

World Map of Clothing Exports
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Q. Attribution of the Slowdown

Looks like 2019 was a slow year across regions

Weaker and weaker
The slowdown in global growth in 2019 reflects
lower growth in several key countries and regions.

(contributions to growth slowdown, percentage points, 2019)
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Source: IMF staff estimates.
Note: Stressed economies = Argentina, Iran, Libya, Sudan, Turkey, and Venezuela, NIEs =
newly industrialized Asian economies; and GCC = Gulfr Cooperation Council

Source: IMF



10. Disney is Ruling the Box Office

7 out of top 10 movie grossers are from Disney

Marvellous

Box-office sales, 2019, $bn B United States and Canada United States and Canada,

Rest of the world Disney films, box-office sales
¥ Disney 0 1 2 3 % of total

® Avengers: Endgame
® The Lion King
® Frozenll
Spider-Man: Far from Home
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® Toy Story 4
Joker
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® Star Wars: The Rise of Skywalker
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Source: The Numbers, Box Office Mojo, The Economist
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