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WHAI ARE WE SEEING




1. Threats to business growth in 2019

Over-regulation, policy uncertainty, availability of key skills seen as biggest threats

The Biggest Threats to Business Growth in 2019

Share of global CEOs 'extremely concerned' about the following business threats in 2019

Over-regulation 35%

35%

Policy uncertainty

34%

Availability of key skills

Cyber threats 30%

Protectionism 30%

Speed of technological change 28%

@ @ @ n=1,378 CEOs in 91 territories. Interviews conducted September to October 2018, .
@statistaCharts Source: PwC Statlsta .‘




2. China’s credit growth slowdown

China stares at bigger than expected slowdown as credit shrinks in the economy

China's credit growth keeps on slowing
Contribution to total (private + gov't) credit growth, by source
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3. The smartphone boom

It is not a surprise to see that consumer electronics sales of digital cameras, MP3 players, portable
navigation systems and camcorders have seen a huge decline since the smartphone boom

THE LOSERS OF THE SMARTPHONE BOOM

Consumer electronics sales to dealers in the US
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4. LED Lighting is a growing opporfunity in India

India’s lighting segment is expected to reach Rs. 376 Bn. by FY20 driven largely by increasing
share of LED segment due to government push

India lighting segment (Rs bn) Share of LEDs to increase to about 60% by CY20
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o. Asian countries dominate lions share of exporfs

Shanghai, Singapore and Shenzhen are the world’s busiest ports

TOP 50 CONTAINER PORTS

. THE WORLD'S BUSIEST PORTS i -
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6. Visudlizing the world divided info four regions

China, India and Australia combined make up approximately 50% of the word’s population

World Divided into Four
Regions with the same
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/. Commodity returns over the decade

Best performing commodity in 2018 was palladium while Crude was the worst performing
commodity
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8. The rise of music streaming platforms

Music streaming platforms are growing more aggressively than ever before due to rise in
smartphone penetration around the world

CONSUMERS ARE SIGNING UP FOR SUBSCRIPTIONS
TO MUSIC STREAMING PLATFORMS LIKE NEVER BEFORE

Spotify Apple

87 Million Sept-18

56 Million Nov-18

3M 2011 @ 10M 2015

SOURCE: COMPANY DATA; GOLDMAN SACHS GLOBAL INVESTMENT RESEARCH, PRESS REPORTS




@. Tablets are being chipped away by Laptops

Laptops surpassed tablet shipments in 2018 while desktops continue their steady decline with
around 60 million fewer desktops shipments in 2017 than there were in 2010

Tablet's Reign is Being Chipped Away by Laptops

Shipments forecast of tablets, laptops, & desktop PCs worldwide (in million units)’
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*  According to the source, desktop PCs include desktops, desktop workstations,
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& datacenter workstations; laptops include notebook computers and mobile

workstations; tablets include detachable tablets and slate tablets.
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10. Emerging trends in consumpftion in India

New categories such as healthy and organic food are expected to contribute 32% of total
incremental spend on food consumption in India by 2030

Incremental spend on select categories between 2018-30 (ST, 70% of incremental in total consumption in India ) Total = $3.0T
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