


India’s Digital Adoption

Phenomenal rise of online usage has put India well ahead of the world’s largest digital economies
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Social media hours

470M

social media users

Average hoursiday spent on
social networks per internet user
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Online video hours

570M

online video streamers
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online videos per online video user’
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Digital payments

350M

digital payments users

¢

Number of real-time*
transactions per capita per year
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Motes: 1. Online video hours are as per a survey conducted by Limelight Networks in 2020 and includes time spent on online video content across platforms such as
over-the-top (OTT). YouTube and social media. Data for online video hours for China is not available; 2. Real-time transactions are defined as payments occurring
instantaneously and includes United Payments Interface (UPI) and Immediate Payment Service (IMPS) for India, Real-Time Payments (RTP) and Zelle for the US, and Internet
Banking Payment Systern (IBPS) of China; 3. As of February 2023.

65

Source: Bain Analysis



Carbon Emissions by Activity

Food and daily commute create maximum CO. emissions. Shower and toilet roll also big contributors!

Source: Clever Carbon, BCG

Your Everyday
Carbon Footprint

Emissions Produced from General
Activities and Household Products
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The State of Economic Freedom

Singapore remains the world’s freest economy followed by Switzerland and Ireland
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4 India Consumer Market

A few players dominate most consumer categories

I Company market share as a % of retail value (RSP), calendar year-end, 2022
Beauty and Personal Care

Shampoos S0aps Toothpaste
HILL 484 HUL 38.2 Colgate 43.7
PEG 21.7 GCPL 11.2  HUL 19.4
L'Oréa 4.5 Wipro 11.2  Dabur 15.8

Home Care

Dish w ash Home insecticides Laundry care
HILL 399 GCPL 824 HUL 46.5
Jyothy 122  Reckitt Benckizer 156 RSPL 17
Hiznke 7.6 5C Johnson 9.2  PRG 8.4

Foods and Baverages

Baby Food Biscuits Chocolate confectionary
Mesthe 62.5 Parle 298 Mondelez 574
Danone 11.4  Britannia 297  HMestle 161
Abbott g2 ITC 12.8  Ferrero a4

Coffes Flavored Powder Drinks Tea

HILL 339  HUL 9 TCPL 28.5
Mesthe 282  Mondekez 13.4  HUL 27.3
Marasu's Coffee 47  Others 1.7 Gujarat Tea Proce 7.6

Source: Euromonitor, Kotak Institutional Equities

“The securities/company/product names, quoted are for illustration only and are not recommendatory.”



B Smartphones in India

Samsung leads. Google Pixel not as popular in India Yet

I Share of urban Indian adults who own
the following brand of smartphone
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3,966 respondents (aged 18-54 y/o) who use a smartphone
surveyed online Apr. 5, 2022-Mar. 16, 2023

Source: Statista Consumer Insights



6 IndiaRides- ‘High on Diesel’

A record 86 million tonnes of diesel was sold in FY23, led by increasing consumption by trucks

FUEL FORTHOUGHT India’s diesel demand break-up
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] FDIFlows

There is more money coming into India post pandemic through Foreign Direct Investment (FDI)

FDI FLOWS (§br)

Rise in flows after pandemic
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Trade Dynamics

Exports to US have rebounded to 17.4% of India’s total exports, after declining to a low of 10.1% in FYI11. Electronic
components, agrochemicals, iron and steel products are major exports items to US
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9 Who Practices Yoga?

Share of men practicing yoga or Pilates in India is higher as compared to the rest of the world

Share of female and male respondents that at least
occasionally practiced yoga or pilates, by selected country
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2,300-9,900 online adults (18-64 y/0) per country who do sports or exercise
at least occasionally, surveyed Apr. 2022-Mar. 2023

Source: Statista Consumer Insights



10 Global Inflation Rates

Turkey has the highest inflation rate in the world, while China has the lowest inflation rate.

CPI INFLATION (YOY%) FOR COUNTRIES

Turkey
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Source: Charlie Bilello, solc.in
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